Attachment A

CONVENTION AND VISITOR’S BUREAU TOURISM
DEVELOPMENT SPONSORSHIP AGREEMENT

THIS AGREEMENT between the City of Columbia, Missouri, a municipal
corporation (hereinafter "City") and Ragtag Film Society, a Nonprofit Corporation
organized in the State of Missouri (hereinafter “Grant Recipient”) is entered into on the
date of the last signatory noted below (the “Effective Date”). City and Grant Recipient are
each individually referred to herein as a “Party” and collectively as the “Parties.”

WHEREAS, Grant Recipient has submitted its application for event funding to the
Columbia Convention and Visitors Bureau (“CVB”); and

WHEREAS, the event proposed by Grant Recipient (the “Event™) together with the
Tourism Fund funding request is more fully set forth in Exhibit A attached hereto and
incorporated herein by reference; and

WHEREAS, the use of tourism funds proposed by Grant Recipient will further the
planning and promotion of a tourist event which will have a substantial potential to
generate overnight visitations.

NOW, THEREFORE, the Parties hereto, for good and sufficient consideration, the
receipt of which is hereby acknowledged, intending to be legally bound, do hereby agree
as follows:

1. City agrees to provide tourism funding to Grant Recipient in the amount of
Fifteen Thousand Dollars ($ 15,000.00) in exchange for Grant Recipient conducting the
Event and providing the services set forth in Exhibit A. Grant Recipient agrees that it is
responsible for all funds made available to Grant Recipient by this Agreement and further
agrees that it will reimburse to City any funds expended in violation of city, state, or
federal law or in violation of this Agreement. Should the Event be cancelled, Grant
Recipient shall, within thirty (30) days, refund to the City all money paid by the City.

2, Grant Recipient agrees that it will make no material changes in the
approved Event unless such changes are approved in writing by City prior to the Event.

- 8. Grant Recipient agrees that it is subject to audit and review on request by
- City. If Grant Recipient has a financial audit prepared, that report shall be furnished to
- the CVB. .

4. Grant Recipient agrees that all funds received from City will be expended as
approved by City Council and none of the funds shall be diverted to any other use or

purpose, except as recommended by the CVB's Advisory Board and as approved by the |

City Council. Full records of all expenditures and disbursements and any income from
the provision of the Event described in Grant Recipient’s proposal shall be kept and open
to City inspection during regular business hours.
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5. Grant Recipient agreesto provide the Convention and Visitors Burean with
copies of all financial documentation no latet than ninsty (90) days following the last:day
of the funded event as ouﬂmed i the Post~Event Docum itation Procedures established
:,sued for payment of services
or 1tems, copies of corr espOndmg involces’ and c0p1es of any required contracts. If Grait
Regipient does not provide financial documentation, Grant Recipient may not b ehgl,ble
for future funding. This paragraph does not limitiother remedies available to the City in
the event Grant Recipient breaclies this Agreement,

6.  Grant Recipient agrees that the.CVB and Gity will be recognized a8 otitlined
in Grant Recipient’s proposal;

2, Termination Provisions.

a. By Mutual Agreertent, This Agreemient may be terminated 4t any time
during its Term upon mufual agreement by both Parties.

b. By Convenience, With ten (10) days wriften notice, either Party may
terminate this Agreéineiit for cofiveriiénce, If terminated by Grant
Regipient, Grant Reeiplent shall return all grant proceeds,

¢. By Default. Upon the .gccurrence of an event of Defadlt, the non-

Defaultmg Party shall be entitled to immediately terminate this -

8:  HOLD HARMLESS AGREEMENT, To the fullest extent not prohibited by
law, Grant Recipient shall indemnify and hold harmless the Qity of Columbia, its
directors, officers, agents, afid efiployees froni and against all dlaims, d Tigges, logses,
and expenses Cmcludmg buit not limited to altorney’s fess) for bodily injury and/or
property damage arising by reason of any-act OF failure toact, negligent or otherwise, of
Grant Regipient, of -any subcontractor (meaning anyone, ineluding but not limited to
conistiltants having a contract with Gramt Recipietit or a: sith or:for part of the
servicss), of anyone direetly or indivectly émployed b_y Grant Recipient or by any
.subccmtmctor, or of anyone forwhose acts the Grant Recipient orits subcontractor: may
be liable, n connection with providing these service, ovision doesg not, howeyer,
feqtiive Grant Rectpientto indemnify, hold harmless , e City of Columblafrom
it own riegligence, This elatise shall suivive teimination of this Agreement;

9.  Miscellaneous Clauses

a. No Assignment, This Agreement shall inure to the benefit of and be
blnchng upon the Parties and their téspective successors and permitted
assighs, Neither Party shall asgign this Agreement or aty of its rights or
obligations hereunder without the prior written consent of the other
Party.

b. Amendment. No amendment; addition to, or modification of any
provision hereof shall be binding upon the Paities, and neither Party
shall be desmed to have waived any provision or any remedy available

to it unless such amendmient, addition, modification or waiver is i
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writing and signed by a duly authorized officer or representative of the
applicable Party or Parties.

¢. Governing Law and Venue. This contract shall be governed, interpreted,

d.

and enforced in accordance with the laws of the State of Missouri and/or
the laws of the United States, as applicable. The venue for all litigation
arising out of, or relating to this contract document, shall be in Boone
County, Missouri, or the United States Western District of Missouri. The
Parties hereto irrevocably agree to submit to the exclusive jurisdiction of
such courts in the State of Missouri. The Parties agree to waive any
defense of forum non conveniens. _

General Laws. Grant Recipient shall comply with all federal, state, and
local laws, rules, regulations, and ordinances.

e. Employment of Unauthorized Aliens Prohibited. If this Agreement is an

award of a contract or grant in excess of five thousand dollars, Grant
Recipient agrees to comply with Missouri State Statute Section 285.530
in that Grant Recipient shall not knowingly employ, hire for
employment, or continue to employ an unauthorized alien to perform
work within the State of Missouri. As a condition for the award of this
contract or grant, Grant Recipient shall, by sworn affidavit and provision
of documentation, affirm its enrollment and participation in a federal
work authorization program with respect to the employees working in
connection with the contracted services. Grant Recipient shall also sign
an affidavit affirming that it does not knowingly employ any person who
Is an unauthorized alien in connection with the contracted services,
Grant Recipient shall require each subcontractor to affirmatively state
in its contract with Grant Recipient that the subcontractor shall not
knowingly employ, hire for employment or continue to employ an
unauthorized alien to perform work within the State of Missouri. Grant
Recipient shall also require each subcontractor to provide Grant
Recipient with a sworn affidavit under the penalty of perjury attesting to
the fact that the subcontractor’s employees are lawfully present in the
United States.

No Waiver of Immunities. In no event shall the language of this
Agreement constitute or be construed as a waiver or limitation for either
party’s rights or defenses with regard to each party’s applicable
sovereign, governmental, or official immunities and protections as
provided by federal and state constitutions or laws.

Nondiscrimination. During the performance of this Agreement,
Consultant shall not discriminate against any employee, applicant for
employment or recipient of services because of race, color, religion, sex,
sexual orientation, gender identity or expression, age, disability, or
national origin, or any other protected category. Consultant shall
comply with all provisions of laws, rules and regulations governing the
regulation of Equal Employment Opportunity including Title VI of the
Civil Rights Act of 1964 and Chapter 12 of the City of Columbia’s Code of
Ordinances.
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h. Notices. Any notice, demand, request, or communication required or

authorized by the Agreement shall be delivered either by hand, facsimile,
overnight courier or mailed by certified mail, return receipt requested,
with postage prepaid, to:

If to City:
City of Columbia

Convention and Visitors Bureau
P.0O. Box 6015

Columbia, MO 65205-6015
Attn: Director

If to Grant Recipient:

True False Film Fest

A program of Ragtag Film Society
5 N. Ninth Street

Columbia, MO 65201

Attn: Barbie Banks

The designation and titles of the person to be notified or the address of
such person may be changed at any time by written notice. Any such
notice, demand, request, or communication shall be deemed delivered
on receipt if detivered by hand or facsimile and on deposit by the sending
party if delivered by courier or U.S. mail.

Counterparts and Electronic Signatures. This Agreement may be signed
in one or more counterparts, each of which shall be deemed an original,
but all of which together shall constitute one and the same document.
Faxed signatures, or scanned and electronically transmitted signatures,
on this Agreement or any notice delivered pursuant to this Agreement,
shall be deemed to have the same legal effect as original signatures on
this Agreement. - :

10. Contract Documents. This Agreement includes the following exhibits,

which are incorporated herein by reference:

Exhibit Description
A Grant Recipient’s Event Proposal

In the event of a conflict between the terms of an exhibit and the terms of
this Agreement, the terms of this Agreement controls.

11, Entire Agreement. This Agreement represents the entire and integrated
Agreement between Grant Recipient and City. All previous or
contemporaneous agreements, representations, promises and conditions
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relating to Grant Recipient’s Event and services described herein are
superseded.

[SIGNATURE PAGE FOLLOWS]
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IN WITNESS WHEREOF, the Parties have hereunto executed this
Agreement on the day and the year of the last signatory noted below.

CITY OF COLUMBIA, MISSOURI

By:

De’Carlon Seewood, City Manager

Date:

ATTEST:

Sheela Amin, City Clerk

APPROVED AS TO FORM:

Nancy Thompson, City Counselor

CERTIFICATION: I hereby certify that this contract is within the purpose of the
appropriation to which it is to be charged, account number 22904820-504990, and
that there is an unencumbered balance to the credit of such appropriation
sufficient to pay therefor.

Matthew Lue, Director of Finance

GRANT RECIPIENT

By signing below I certify that I have the
authority to bind the Grant Recipient to
the Terms of this Agreement.

By: @%&M

Printed Name:

Barbie Banks

Co-Executive Director

Title:

04-3770411
IRS-EIN:
Date: 2/6/2023
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OLUMBIA, MO

WHAT YOU UNEXPECT

FY2023 Request for Tourism Developrent Funding

EVENT NAME: Trus/False Film Fest 2023 - “THi3 is a Test!
EVENT ORGANIZER: Ragfay Film Soclety
EVENT DATES: March 2:5, 2023

Desctibe In detail how Tourist Dévelopiment funds be used,

Sinee lts Inception In 20014, the TruelFalse Film Fest doitiriuss o captivate and engage communites Iy Imiersivé
arls experienices. SHl rebuilding fromthe pandemic, the 2023 festival will look similar t 2022 In sizs, scheduling
fewer sereanings at fewer venues In an effort o presarvi Its high-qualty standards, It wil span four days, feature
about 130 seresnings of 35 full-length and 2_'0--3'hqr’r-ﬁrm§j and bring.outan audiere "Q_f.gpp_rgx[m'ate]y:'1_0;0_002
nciiduals. Weslso plan 1o host over 150 fimmakers, attsts, and musfciems frem across the globe, Over fh past 19
years; the Fest has expande] ifs artistie foeis to inglude artinstall rtual rea]ityprogramm,ngr“VemUSiG
perfottiaricas, frarisker mentorships, and a robust education prograny. The Intethatofial repifalich of the Festes a
place for people fo connact, debale and shiate diverseviewhoints has gron with many flmmakers; ops, jourmalists

One special eloment that contrbutes tathe Fests fore Is the acosssiblfy and intstagion betwesn fiimakers and
altendecs—engagement tvat fs unlque'in the fiim festival wortd, Botts organie fun ins &t coffee-shops and restaurants

and Trus/False pragrams intentionally desfgrigd 1o provide attendees with a hefghtened xpefisrice With film—sush
as Fleld Sessions, postfilm Q&As, dlnner with fimmakers for stirderits-and teachirs that particioats In Camp
TruelFalse, and Campfire Storles, amorig otfisrs—are meds possible by the funding provided by the GVB Signaturs
Series grafit, Triie/False will divide the Signature Series funds it recaives hetween grotind transportation for
artists, promational and marketing outside of Boone County, and the printed program books which Includes
ads and informatiofi ofi local attractions. As a direct restlt from these funds, notonly Is True/False atils to-bring

exquisite films and high caliber flmmakers, musicans and artists to Golumbia, it also Invites new andteturming

‘passholders and guests for an Unforgettable éxperience while enjoylng the local establishments:

To extand our reach 4 far as possible; T/F crafts events and outreach that cast & wide netand raflect the.
ever-evolving art farm that we champlon: creative nonflction flims, We do this by-engaging new filmmakers with our
mentarship program and special events such as the garme show Gimme Truth! We parfner with local husiness
ownsrs to generate service opportunities, and offer stata-of-the-art educational opportutiities that feature direct

813




Interactions between studerits:and filmmakers, Additionally, In an effort to increase ADA accessibilty of our
progratiinilng ta a wider range of Individuals, True/False continues to mptove the Feist by fiaving spéclal wheslchair

-accommodations, sign-language infarpretation, and assistivé listéning devices availableat some film veriues,

By attending to filn as-an-art form andpromofing media literacy; education, and new ideas; Fest guestsand
aftendess-alke are. inspired fo- expar‘nd thelr uriderstanding of arl, explore thelf assumptions o cruclal eohtemporary
Issues, and. critieally: aNalyzs media messages, . Gong nteilts 20th year, the Fests reputationhas grewn frem a,
modest film fastival fo-a hallmark eultural ¢ ot resulf of the generous fanding from arganizafions ke the
CVB, and confinued SUppOR from oLir comm y. whose hearls and hands have had an imgiortant role In culfivating
the Fest's signature spirit and hiospitality.

How many overnight stays dld your event generate last year and how did you track and dletermine this?

Accordlng to olir post-Fest Stvey restilts; 48 percentof attendees have a primaty rasldence sutside of mid- MissoufT
Of those who traveled and stayed overnight, 20 percant stayid i 4 hotel, 18 percent stayed in a short-term fenital,
and 53 percent stayed with farilly o frisnds. Of those-guests staylng in Columbla for TriglFalse, 82.8 petcent of
theiin stayed for three ormore pights: The:survey-even polled & few out of lown guiests who came to Golumble.cairip,
stumbled upon the event while aut for ¢offes atid attehded two fims!

According to.our Hospitallty team that did most of thie backings, the Drury Plaza Hotel had a total of 300 roani nighits
ﬂlled during the festival, The Tigér Hotel had a total of 50 room nights and The Brogdway hiad 4 total-of 400 room
hights booked directly by Trus/False. The. room night fotals are for the four days-of the Fest aswell as the days that
'mmeduaiely surround the Fest (Wednesday and Tuesday). Ttis important to note that we rscagnize that som oo
at the signature hotels may have bésf reserved for non-fostival business o travel, and that: many tooms were elther
paid for by the Fest or part of sporisorship frads, Howeve i, Wi bellevé those rooms were offsgt by the-nunbei of
resarvalians that decufred withotit having beer noted' refarenced to as festival travel wher the fesetvations were
made. We also believe itis very likely that Fest aftendees stayed &t other hotsls throughout Colunibfa durlig the clays-
leading up to and includinig the Fest,

What was the attendance of yourevent last yeat and what method did you use to-determine this?

The headcaunt for the 2022 fesflyal s estimated around 7,500 people afid fs based on'21,300 tiokets: I afldition fo
our guests, we relfad on the genemsity, craativity, and hard work of 495 voluntesrs and over 80 €oté staff mafnbers;

To determine thi total number
sfubs cdllected, which are thé _
use-itto help determine—In real fime—how e

kets Used {or seats takan), wedrack both citcker:counts at the: deor and ticket
: boxoffice. We have dorifidende iri the actiracy. of this mefhod, -as'we

If-gbers 1o allow Tn from the Q~Iine foattend a screening 4t the
(ast minute. To calculats the festival atteriasr inique Individuafs, we sdd the numbar of. passholdérs tothe
ficketed {non- passhelder} individuals. In 2022, Thére wete 224 Siiper aiid Siiver Cirgle passholders; 944 L ax
passholders; 844 Simple passhiolders; arid 99 Stay Up Liate wristhands. Additionally, we had 138 Guest} passas, 164
Sponsor passes, 165 Artist passes, 495 volunteer passes, and 80 Care staff passes for a fotal of 3,153 passss,
Tickets sold at the doorta the genaral publlc, studerts, T/F vouchers; and individual fickets sold ¥1a the Box Offi¢
totaled 3,354, Whah We Include the otherwise Unaccounted 4lfendess at fias évents such as the Artist
Synapses, Fiald Sessions, Buskers Last Stand, Toasted, and the free music showcasss, we asfiriats our attendaﬂce
to be approximately 7,600, While this number- Is about 50% of pre—pandemic years, 1t s mate than double 2021
aftendance numbers!

How many years has your eyent heen held?

2023 will be the 20th annual film festivai.
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What s the economle impact of your event?

According to-a 2018 ecanoriic Impact study, True/False brought in nearly $2.2 million o th lasel €aonamy in the:
catagories oflodging, migals: food, transportation, shopping, enteraluiment, tickets, Arid other, Because of fs
downtoin location, The/False bings people togetiier n the heart of Columbia suraundsd by Shops, restaurants,.
coffee shops, and cther fooal busiiesses. That, elong with the scheduls of e weskend, altendess dre Iialyto stay
and spefid monay in The Distriot or nearby for severat fiours each day; Moteaver, Ragtay Film Soclety sriploys 20
full time staff and over 60 local atfists, musiciarss, and.contracto 1s to Implement the Fest and other yaar round events,
In addition to the Fest, Trie/False hosts the Trueftove eventin Febiuary promoting downtown buslnesses and the
month leading up to the event, '

Marketing Plan: Please use the attached marketing grid to complete this question,

The unique artistic aesthstic Triie/False Film Fest has biecoma knovin fof—from relmagined theater vanues apnd
larger than life-art installations af the Fegtio the posier, outreach and marketing materials—is.maticulotsly curated
by & team of artisfic directors énd graphic desfgners. For 2023, these promotional matefials and ,
programting-—including the TV commarclal, print ads; poster, ahd website—will focus on the thema: This fs.a Test,

Our markefing and deslgr teams croate visually appealing marketing eterfals that draw atlendees, both neward
returning, %o the Fest and ourhometown, We:ars exclisd to partner wilh the CVBs riew PR dormpary, Tutner, to help
Increase ourreach ant breadth of festival press coverage. Fest advertissmant timeline Begins on October 1 (onling
&ds) and continues through sarly March: Noveinhar 1 (print advertising), December 1 {raglo advertising), and

January 1 (TV advertising). Our anficlpatad riedia buy {cash and trade) for the 2023 Fest is appraximately $465,000.

The True/False Film Fest wabsite, trusfalss.org, provides prospactive and returning aftendess and guests with
detalled Information about Fest filis; evants, muse, ticketing, passes, art Instaliations, education events; and more.
Never missing an opporturilty to intentionelly and simultaneously promote-our homstown, our webists featurss -
Columbla travel, Jadginig, and dining optisns, tomiplete with cgnta:ct'Information—aﬁ'd-.lc’i.éatidr_s,;iiﬁc'rls_aéing the likelihood
that attehdess engagé withand utlize community busttiesses and prganizations.during the Fest. Oursosial madia

presence has incragsed exponentialy, boasfing 16,128 followsrs on our Facehook page, wiih silar ntbers for

both our Instagratn and Twltier accotints, which currently have 9,486 and 22,400 followers, respectively, Lastly, Fest
Updates and event detalls are provided via oure-newslgtter, Constant Contact, 1o our 4,059 subseribers on # monthly
basis, ncreaging in fretjusncy to blweekly h January and February;

*Please note that ad placements for the 2023 Fest are st belng negoliated, Publicatlofis and. latforms listed In the

grid are based off of the 2020 rharketing budget and contracts. If T/F s awarded addltional markating dolfars, it cari
better altacate marketing efforts beyond local publications.

Sponsorship Plan: Describe your plan to atfract event sponsors and attach information on Spsiisofship
levels, "

The True/False Sporisership Tear, led by Stadie Potinger, works diligently to secure national, local, and Inkind
Sponsors, with the @ssistance from Natalie Hantak, Sfacey THoripson, Abby Milligan, ‘

Spansor developmetit Ié in a constanit state of motion all 12 monthis of the year. True/False's local, national, and
international reputation as a leadar and champilon for cutting-edge rionfietion cinama—and utopian-ssque calebration
of llm, art, and music—coupled wittrthe expertly crafted markefing sesthatic {one that results In-our posters and
pragram books gracihg the walls and bookshelves of attendees across the glohg), assiires sponsors that thelr
support of the. Fest will be cared forand highlighted with the same Intentlonalty. Sponsors choose from ready-niade
packages or, asin the case of farge spongarships, customized pranding for the Fest. The Fest's Prografiming and

234



Sponsorshilp tearis palr sponsors with enduring, impactful festival pragramniing that aligns with their organlzational
Interests—example Includes Restoration Eye Care's fen<year sponsorship of eur True Vislon Award.

For T/F 2023, e have set d godl of $350,000, plus an additional §450,000 of in-kirid sponsorship. As of Novernber 1,
$94,650 (27% of our goal):and $130,000 Tn-kind (26% of our goal) sponsorships are eurreifly In the works, Tha team
will conlinue fd riourlsh past relationiships as well as research and dsvelop new ories tomeet the needs of (his year's
eveit. As the team builds support for the 2023 Fest, spohsorship. apportunities are broadening lacally, fagionally, and
nationally as well

Sponsors who have committed (or are closé 16 comitiing) this year Include:

The Jonathan B. Murray Center for Documentary Slmmians Bank

Jotrnglism MU Healthcare
Restoration Eye Care Veterans Unilted Hormié:Loans
Schilafly Brewing Evéns & Dixon Law Firm:
The Disfrict. KC Filn Gfics.

True/False's varlous inKind partnietships Include: ) _
KBXR, KFRU, KBIA, KOMU, KMOS, COMO Magaziris, Columbia Missourian, and Missour! Lffs magazine
Addisons, Shortwave Coffee, and local hotels: The Broadway and Drury Plaza Hote]
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TOTAL BUDGE;{FY 2023

EVENT BUDGET DESCRIPTION-REVENUES

ORGANIZATION NAME:,
EVENT NAME:

___Ragtag Film Soglety ..

Round-to-fha nearast ddllar

—_TruelFalseFilm Fest ___

3

3

| REVENUES

~CASH

~INRIND

should L EE

TOTAL BUDGET
(COLUMN 1£2)

1, Dirgct Support Sponsorshlps
FimdralsinglDonations
(dacurment In-kind®)

[S6d5350 | $466,000

§645,350

2 ‘Govermiment Suppart™ (cnty, county, schools etc)

A, Qity-CVB

$20.000

T

- B.Gity~ OCA

$5 433

$5,438

C. Stats - WAG

535,860

D. Federal - NEA

$30007_

3, Program Fees:

AdmissionsiTickels

| 9586285,

%5860

Sales of ltoins

$60,000.

1$60,000

1 Olbers Entry Fees +Dthigr

$40, 000

{40ther stc (be specific)

'_ $40000

' ”TOTAL REVENUE

$450,000

$1422.998

Sponsarshlp team sectres Various
_in-kind support

(Grahits for Arts ijects {

Nationial Endowment farthe Arts

820000

;Esialg.l.l_g_hed Instidon Annual Grant

5 MISSQLII‘E Arts Coundl

Annual Ats Funding

|"Officg of Cultural Affairs

TR
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EVENT BUDGET DESCRIPTION<EXPENDITURES

ORGANIZATION NAME: __;

EVENT NAME:

__TruefFalse Film Fest_.__

EXPENDITURES
([teriize itoms in excess of §100.00)

CASH
“Tourism

Davelapimait

Funds

CASH.
Other

shiouldt net toverd

-1,§?Pe_r30rinef_ )

" Attistic

§23,315 |

$223 3 G

Technlcal

AdmlnlstratWe

Other

.~ $56,375

§34,145

_ 34445

$46,375

2. Equipmerit Rental

| digital projection + audlo equip,

$90,625

“s0000 |

—Se0e%

lghting, Hsers, pibe & drape

$8,560_

58,550

| trucks, vans, and other

$25400

_$25.400

3.'Supplies & Materials

general operaﬂenal supplles.

5,607

15507

venue and program supplies

EED

10000

514,160

véhue dasidn matenals

8%

, 9&8&’?5@

4, Travel

filmmakers, musicians, artists, guests

_ $38,900

" $38.000

staff-(includes fim couring)

G

[ shutfles and other ground transpoit

§12,023°

T 0B

| lodging

B T/

$79,780 |,

$79,750

5. Promotion and Publicity

| Advertising/Markefing

Loval (it Boone County] | _

S|

150000

_Outsids Boone Gounty;

$9,000=

Printng_

e

§8,000 —

T $18.600

10000

i} _,$26 590

Postage

$10,350

6. Other {be specific)

410380

film rental and filmmaker honofatium

45000

hospitallty- food, bevstage, events

200000

523950,

merchandise costs

$44,625

-‘rent-.utllitfes insurance =.other

$591,719

-----

[FOTAL REVENUES G pegs

_$20,000

$1,

450000

$1422,080

$1.422, 928

450000

51422 923,
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SIGNATURE PAGE;
Legal Name of Organization: Ragtag Filim Society

Primary Grant Contadt: Patricla Welsehfelder -
{Parson rasporislbie: for dally-sparation of this event, AN 6oriésporicends and contact will be addrssad fo pr—

Ertall: patrcla@triefalssidrg
Strest Address: &5, Nifth S,
Columbla, MQ Zip:. 85201

Phons; 673:442-8783

b the un’a‘arsjgun‘éd’?d@-héréby"-ag-re? to submit all financial docuimeritation regjarding TDP expenditures, |
further agree that all TOP funds will be used for only those approved items as ouflined in this application;

— 11812022 ,

Diate

. Meeaz .

Signaturs of AplleantPrimery Contlet Dale
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Event Na1ne= T T ue/ F‘alse Fllin Test

[Misseurian o ‘wik & 1/1i¢ 66;984| L _
coMo M aame o g N o 69,000 Loéal
. A 8 T o6y, 500|State.
' MJSSOUU. Tife Mag’nzmc 2 55 Oof)/umnth (weh) over 1 million with print ad_: State
(Chiedge Magazinie (Iﬂsiagr‘éﬂ:ﬁ) ) i _ o e 0.0E) Régiona

4] _ 8000 |Local__

Twitter o i ) Olno paid ads -~ 17k followers National
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RAGTAG FILM SOCIETY
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TRUE/FALSE FILM FEST | SPONSORSHIP CONTRACT

MARCH 2 - 5,2023 | TRUEFALSE.ORG

SPONSOR: City of Columbia on behalf of the Columbia Convention and Visitors Bureau

Company Contact: Julie Ausmus
Company Address: 300 S. Providence Rd. Columbia MO 65201

Phone: (573) 875-1231 Email:  julie.ausmus@como.gov

Website:  http://www.visitcolumbiamo.com

TERM DURATION: 11/1/2022 - 10/31/2023

LOGO PLACEMENT PROGRAM AD PROMO PASS TYPES
4 Pa $2000 in passes, CVB will
Print Local  Poster : 3/4 Pg Stage Mentions determine pass breakdown
Window Cling
ADDITIONAL NOTES:
IN KIND VALUE: CASH CONTRIBUTION:  $15,000.00 ESTIMATED VALUE: $15,000.00
IN KIND DESCRIPTION: ;
CONTRACT DETAILS

This Sponsorship Agreement is made between the company or entity named above and Ragtag Film Society, a Missouri 501(c)3 non-profit organization
located at 10 Hitt Street, Columbia, Missouri (collectively "True/False”).

In exchange for the above benefits and services, Sponsor agrees to provide payment and/or in-kind value as specified above. Payment should be made to
True/False Film Fest within thirty (30) business days of receipt of the invoice from True/Faise.

FORCE MAJEURE. Netther Party willl be liabte for any failure or delay in performing an obligation under this Agreement that is due to any of the following
causes, to the extent beyond its reasonable control: acts of God, accident, riots, war, terrorist act, epidemic, pandemic, quarantine, civil commotion,
breakdown of communication facilities, breakdown of web host, breakdown of internet service provider, natural catastrophes, gavernmental acts or
omissions, changes in laws or regulations, national strikes, fire, explosion, generalized lack of availability of raw materials or energy. For the avoidance of
doubt, Force Majeure shall not include (a} financial distress nor the inability of either party to make a proflt or avoid a financial loss, {b) changes ih market
prices or conditions, or {c) a party's financial inability to perform its obligations.

, s

FOR SPONSOR COMPANY FOR RFS (TRUE/FALSE)

De'Carlon Seewood, City ManaQer
PRINTED NAME(S): NAME: Arin Liberman, RFS Co-Custodian
DATE: DATE: 2/10/23

THANK YOU FOR YOUR SUPPORT!





