Attachment A

CONVENTION AND VISITOR’S BUREAU TOURISM
DEVELOPMENT SPONSORSHIP AGREEMENT

THIS AGREEMENT between the City of Columbia, Missouri, a municipal
corporation (hereinafter "City") and The Columbia Book Festival Inc., a Nonprofit
Corporation organized in the State of Missouri (hereinafter “Grant Recipient”) is entered
into on the date of the last signatory noted below (the “Effective Date”). City and Grant
Recipient are each individually referred to herein as a “Party” and collectively as the
“Parties.”

WHEREAS, Grant Recipient has submitted its application for event funding to the
Columbia Convention and Visitors Bureau (“CVB”); and

WHEREAS, the event proposed by Grant Recipient (the “Event”) together with the
Tourism Fund funding request is more fully set forth in Exhibit A attached hereto and
incorporated herein by reference; and

WHEREAS, the use of tourism funds proposed by Grant Recipient will further the
planning and promotion of a tourist event which will have a substantial potential to
generate overnight visitations.

NOW, THEREFORE, the Parties hereto, for good and sufficient consideration, the
receipt of which is hereby acknowledged, intending to be legally bound, do hereby agree
as follows:

1. City agrees to provide tourism funding to Grant Recipient in the amount of
Ten Thousand Dollars ($ 10,000.00) in exchange for Grant Recipient conducting the
Event and providing the services set forth in Exhibit A. Grant Recipient agrees that it is
responsible for all funds made available to Grant Recipient by this Agreement and further
agrees that it will reimburse to City any funds expended in violation of city, state, or
federal law or in violation of this Agreement. Should the Event be cancelled, Grant
Recipient shall, within thirty (30) days, refund to the City all money paid by the City.

2. Grant Recipient agrees that it will make no material changes in the
approved Event unless such changes are approved in writing by City prior to the Event.

3. Grant Recipient agrees that it is subject to audit and review on request by
City. If Grant Recipient has a financial audit prepared, that report shall be furnished to
the CVB.

4. Grant Recipient agrees that all funds received from City will be expended as
approved by City Council and none of the funds shall be diverted to any other use or
purpose, except as recommended by the CVB's Advisory Board and as approved by the
City Council. Full records of all expenditures and disbursements and any income from
the provision of the Event described in Grant Recipient’s proposal shall be kept and open
to City inspection during regular business hours.
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5. Grant Recipient agrees to provide the Convention and Visitors Bureau with
copies of all financial documentation no later than ninety (90) days following the last day
of the funded event, as outlined in the Post-Event Documentation Procedures established
by the CVB. Documentation must include copies of checks issued for payment of services
or items, copies of corresponding invoices and copies of any required contracts. If Grant
Recipient does not provide financial documentation, Grant Recipient may not be eligible
for future funding. This paragraph does not limit other remedies available to the City in
the event Grant Recipient breaches this Agreement.

6. Grant Recipient agrees that the CVB and City will be recognized as outlined
in Grant Recipient’s proposal.

7. Termination Provisions.

a. By Mutual Agreement. This Agreement may be terminated at any time
during its Term upon mutual agreement by both Parties.

b. By Convenience. With ten (10) days written notice, either Party may
terminate this Agreement for convenience. If terminated by Grant
Recipient, Grant Recipient shall return all grant proceeds.

c. By Default. Upon the occurrence of an event of Default, the non-
Defaulting Party shall be entitled to immediately terminate this
Agreement.

8. HOLD HARMLESS AGREEMENT. To the fullest extent not prohibited by
law, Grant Recipient shall indemnify and hold harmless the City of Columbia, its
directors, officers, agents, and employees from and against all claims, damages, losses,
and expenses (including but not limited to attorney’s fees) for bodily injury and/or
property damage arising by reason of any act or failure to act, negligent or otherwise, of
Grant Recipient, of any subcontractor (meaning anyone, including but not limited to
consultants having a contract with Grant Recipient or a subcontractor for part of the
services), of anyone directly or indirectly employed by Grant Recipient or by any
subcontractor, or of anyone for whose acts the Grant Recipient or its subcontractor may
be liable, in connection with providing these services. This provision does not, however,
require Grant Recipient to indemnify, hold harmless, or defend the City of Columbia from
its own negligence. This clause shall survive termination of this Agreement.

9. Miscellaneous Clauses.

a. No Assignment., This Agreement shall inure to the benefit of and be
binding upon the Parties and their respective successors and permitted
assigns. Neither Party shall assign this Agreement or any of its rights or
obligations hereunder without the prior written consent of the other
Party.

b. Amendment. No amendment, addition to, or modification of any
provision hereof shall be binding upon the Parties, and neither Party
shall be deemed to have waived any provision or any remedy available
to it unless such amendment, addition, modification or waiver is in
writing and signed by a duly authorized officer or representative of the
applicable Party or Parties.
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c. Governing Law and Venue. This contract shall be governed, interpreted,
and enforced in accordance with the laws of the State of Missouri and/or
the laws of the United States, as applicable. The venue for all litigation
arising out of, or relating to this contract document, shall be in Boone
County, Missouri, orthe United States Western District of Missouri. The
Parties hereto irrevocably agree to submit to the exclusive jurisdiction of
such courts in the State of Missouri. The Parties agree to waive any
defense of forum non conveniens.

d. General Laws. Grant Recipient shall comply with all federal, state, and
local laws, rules, regulations, and ordinances.

e. Employment of Unauthorized Aliens Prohibited. Ifthis Agreement is an
award of a contract or grant in excess of five thousand dollars, Grant
Recipient agrees to comply with Missouri State Statute Section 285.530
in that Grant Recipient shall not knowingly employ, hire for
employment, or continue to employ an unauthorized alien to perform
work within the State of Missouri. As a condition for the award of this
contract or grant, Grant Recipient shall, by sworn affidavit and provision
of documentation, affirm its enrollment and participation in a federal
work authorization program with respect to the employees working in
connection with the contracted services. Grant Recipient shall also sign
an affidavit affirming that it does not knowingly employ any person who
is an unauthorized alien in connection with the contracted services.
Grant Recipient shall require each subcontractor to affirmatively state
in its contract with Grant Recipient that the subcontractor shall not
knowingly employ, hire for employment or continue to employ an
unauthorized alien to perform work within the State of Missouri. Grant
Recipient shall also require each subcontractor to provide Grant
Recipient with a sworn affidavit under the penalty of perjury attesting to
the fact that the subcontractor’s employees are lawfully present in the
United States.

f. No Waiver of Immunities. In no event shall the language of this
Agreement constitute or be construed as a waiver or limitation for either
party’s rights or defenses with regard to each party’s applicable
sovereign, governmental, or official immunities and protections as
provided by federal and state constitutions or laws.

g. Nondiscrimination. During the performance of this Agreement, Grant
Recipient shall not discriminate against any employee, applicant for
employment or recipient of services because of race, color, religion, sex,
sexual orientation, gender identity or expression, age, disability, or
national origin, or any other protected category. Consultant shall
comply with all provisions of laws, rules and regulations governing the

‘regulation of Equal Employment Opportunity including Title VI of the
Civil Rights Act of 1964 and Chapter 12 of the City of Columbia’s Code of
Ordinances.

h. Notices. Any notice, demand, request, or communication required or
authorized by the Agreement shall be delivered either by hand, facsimile,
overnight courier or mailed by certified mail, return receipt requested,
with postage prepaid, to:
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If to City:

City of Columbia

Convention and Visitors Bureau
P.O. Box 6015

Columbia, MO 65205-6015
Attn: Director

If to Grant Recipient:
The Columbia Book Festival, Inc,

On behalf of the Unbound Book Festival
608 Westmount Avenue

Columbia, MO 65201

Attn: Alex George

The designation and titles of the person to be notified or the address of
such person may be changed at any time by written notice. Any such
notice; demand, request, or communication shall be deemed delivered
on receipt if delivered by hand or facsimile and on deposit by the sending
party if delivered by courier or U.S. mail.

1. Counterparts and Electronic Signatures. This Agreement may be signed
in one or more counterparts, each of which shall be deemed an original,
but all of which together shall constitute one and the same document.
Faxed signatures, or scanned and electronically transmitted signatures,
on this Agreement or any notice delivered pursuant to this Agreement,
shall be deemed to have the same legal effect as original signatures on
this Agreement.

10. Contract Documents. This Agreement includes the following exhibits,
which are incorporated herein by reference:

Exhibit Description
A Grant Recipient’s Event Proposal

In the event of a conflict between the terms of an exhibit and the terms of
this Agreement, the terms of this Agreement controls.

11, Entire Agreement. This Agreement represents the entire and integrated
Agreement between Grant Recipient and City. All previous or
contemporaneous agreements, representations, promises and conditions
relating to Grant Recipient’s Event and services described herein are
superseded.

[SIGNATURE PAGE FOLLOWS]
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IN WITNESS WHEREOF, the Parties have hereunto executed this Agreement on
the day and the year of the last signatory noted below.

CITY OF COLUMBIA, MISSOURI

By: 4
De'Carlon Seewood, City Manalgér

Date:

ATTEST:

By: _

Sheela Amin, City Clerk
APPROVED AS TO FORM:
By:

Nancy Thompson, City Counselor

(‘ER’IIFICA’IION I hereby certify that this contract is within the purpose of the appropriation
to which it is to be charged, account mumber 22904820-504990, and that there is an
unencumbered balanee to the credit of s nuch appropriation sufficient to pay therefor.

Matthew Lue, Director of Flnance

(GRANT RECIPIENT
By signing below I certify that I have the
authorxty to bind the Grant Recipient to the

Printed Name:
Title: ’Diw

ms-mN;_ 47 - 2530 %e
Date: l' :’“‘/ w’L}

ATTEST:
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' FY2023 TOURISM DEVELOPMENT FUNDING APPLICATION
City of Columbia — Convention & Visifors Bureau-Tourism Development Fund
FESTIVALS & EVENTS (TDFE)

Appl]cations must be typed.
Event Name: UNBOUND BOOK FESTIVAL 2023

Event Organizer: COLUMBIA BOOK FESTIVAL, INC,

Event Dates:  4/20 - 4/23 Eve-nt Location: Various Columbia venues
Total Event Cost: $176,306 Amount Requesfing: $10,000.00 -
Describe how the funds will be used: |

We will use &ll funds awarded to meet a portion of the costs of hotel accommodation for the authors and poets
who will be visiting Columbia for the festival.

: Last Fiscal Year Current Fiscal Year ~ Next Fiscal Year
Organization's Operating Income 145,240 177,608 {per budget)  TBD
Organization’s Operating Expenses 164,093 176,306 (per budget) TBD
Will this event be held without tourism development funding? xYes CINo
Is this a new event? _ fYes X No
Have all required permits, licenses, etc. been secured? XYes DNo
Have you received tourism development funds before? o XYes INo

I Yes, how much and when?
. 2016 - $56,000

2017 - $5,000

2018 - $5,000

2019 - $5,000

2020/1 - $10,000 - this was subsequently re-applied to 2021 after cancellatlon of the 2020 festival due to
COVID-19.
2022 - $10,000

Narrative:

1. | Briefly Describe the Event;

The eighth Unbound Book Festival will take place from Thursday, April 20, to Sunday
April 23, 2023, It will take place at Columbia Public Schools, the Missouri Theatre, a
variety of downtown venues, and the campus of Stephens College.

We will have a launch event on the evening of Thursday, April 20, at Orr Street Studios.
This is a reading with at least a dozen authors and poets, all of whom are invited to write
something speclally for the occasion along a particular theme. This event is always sold
out and tremendously popular. Last year's theme was “music” and we also enjoyed live
music between the readings.




Friday will, as usual, be the “Authors in the Schools” event, Bestseliing author Kelly Yang
is our keynote speaker this year, and she will glve two presentations for CPS students at
the Missouri Theatre during the day. Other authors will visit iocal classrooms to present
to students. Also on Friday we will host a poetry event at Fretboard Coffee In the
afternoon for local poets, and in the evening is our keynote event (also at the Missouti
Theatre) featuring two exceptional poets, Ross Gay and Patrick Rosal. Ross is also the
author of the bestselling essay collections “The Book of Delights” and “Inciting Joy.” Ross
and Pat are best friends and bring huge amounts of wit, intelligence, and energy to their
appearances, It is going to be a night to remember!

Saturday Is the busiest day of the festival, when we present the usual wide range of
gvents including readings, panels, signings, conversations, and other book-related
activities. The venues presently slated for use are: the Tiger Ballroom at the Tiger Hotel,
the Katy Ballroom at the Broadway Hotel, Orr Street Studios, Serendipity Salon,
Fretboard Coffee, Shortwave Coffee, Ragtag Cinema (both Small and Large cinemas),
and Skylark Bookshop. A list of venues and capacities is attached with this application.

On Sunday we will be holding our second “Write On!” event on the campus of Stephens
College. This is an all-day event designed specifically for writers and aspiring writers. it
was very enthusiastically recelved last year and we are hoping to bulld on that
encouraging start. The opening presentation will be given by Maryfrances Wagner, the
Missouri Poet Laureate.

As always, all Unbound events are open to the public and are completsly free for
everyone to attend. The anly exception is that we will be charging a smail attendance fee
for the “Write On!" event.

Please see attached document, "Unbound by the numbers,” which provides some useful
information about last year's festival.

How do you plan to market and promote the gvent to attract visitors from outside Boons County and
increase attendance?

The 2023 marketing campaign will follow much the same overall approach as in previous
years, although we continue to refine our plans and waork on improved execution in
certain areas.

Qur engaged and dynamic Outreach Committee continues to develop our social media
presence, We continue to strategize about how best to spread word about Linbound
beyond the festival’s traditional base, in the hope of attracting a wider range of ages and
a more diverse audience to attend. This goal is being pursued on multiple fronts, from
social media initiatives to new promotional events {see our answer to question 9 below.)
In addition to a wide variety of local advertising (including in-kind media sponsarships

-| with KBIA, KOPN, and CoMo Magazine, etc.) it will include:

. .Active and engaged use of soclal media (Facebook, twitter, Instagram)

»__An easy to use (and newly redesigned} website (www.unboundbockfestival.com)
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A short video showing highilghts of the 2022 festival

A regutarly updated blog with news, author announcements and information -
e-newsletter (4,846 subscribers at time of submission);

Local and National media editorial coverage

Promotions with Skylark Bookshop, whose customers are spread-across the
country. (Thelr e-newsletter has more than 9,000 subscribers:)

The Unbound podcast, featuring recordings of older Unbound events (all panel
events in 2022 were recorded; we have encountered some technical Issues with.
getting these released but contlnue to work on this.)

Maving most of the events from the 2020 festival available online 24/7 on the
festival YouTube channel is a helpful marketing tool

Banners on 9™ Street in the District

Extensive attendance by festival organizers at book clubs and other social groups
to promote the festival and encourage attendance and volunteering
Presentation at OSHER by the festival director

Posters (two sizes) distributed throughout the community

“Yard signs

A coordinated and comprehensive campaign aimed spegcifically at schools
promoting the “Authors in the Schools” program
Increasing national awareness of the event, evidenced by national coverage on
popular websites like Lithub, and Southern Living, and an article that names
Columbla as one of the “most literary places on earth™
o https:/ithub.com/celebrating-literature-in-william-stoners-college-town/
o hitps: /llithub.com/dreaming-of-being- amwrlter-when-vouve never-actually-
met-one/
o htips:fiwww.southernliving. com/travel;‘best—bookstores‘?sl1de*86f34039-
’ 0076-407 3-b387-534b1efe017 1#86f34039-0076-4073-b387-534b1afeQ17 1
o htipsi/fwww.guora.com/Whats-the-most-titerary-place-on-earth
We also ask our authors to promote the festival to their readers, which greatly
Increases the event's visihility nationwide.
In 2022 the Fictlon/Non/Fiction podcast from Literary Hub, one of the most popular
book podcasts in the country, recorded two events at the festival, which were
issued as podcasts. Fiction/Non/Fiction will be returning again this year.
We will approach C-SPAN fo invite them to return to Unbound. o film panels and
conversations.

We have developed a cheaper “Bookmark® supporter package for businesses who are
unable to participate at higher sponsorship levels {(see our answer o question 8 below)
and part of that parinership will be an expectation that they will promote the fastival to

their clients and customers. The more people we have spreading the word about the
festlval, the better,

We will also be marketing certain events at the festival to specific audiences who wilt find
the subject matter appealing, particularly younger audiences who might otherwise not be

aware of the festival. For example, we will reach out to shops like Valhalla’s Gate to
promote the “monsters” panel, etc.




How will your event increase overnight stays?

In addition to the wsmng authors, who W|II be traveling from across the United States, the
festival continuss to attract a heaithy number of visitors from outside the Boone County

area.

The sttached “Unbound by the numbers” document shows demographic information
about the 2022 visitors who compieted our online questionnaire.

With the introduction of our “Write On!” mini-festival on Sunday (see our answer fo
question 9 below) the festival has now become a four-day event (Thursday April 20 to
Sunday April 23) and this naturally will Jead to an increase in the number of rooms
booked as a result of the festival.

How many overmg_ht stays do you estimate the event wiil generate?: 628 (# of rooms x# of nighis)

We have a block booking for festival authors at the Broadway Hotel of 100 rooms spread
out over Thursday, Friday and Saturday, and Sunday nights. We have secured a rate of
$149.00 per night from the Broadway for this block bookmg

We estimate that festlval attendance in 2023 will be In the region of 9,000. (For further
remarks about attendance in 2022 and our estimate for 2023, see question 9 below.)

From last yeat's survey results, we know that participants attended an average of about
2.5 events over the course of the weekend. lgnonng for these purposes the
approximately 3,000 students who will participate in “Authors in the Schools” events on
Friday, that wou]d suggest that our 9,000 attendance figure represents approximately
2,400 unigue individuals.

Of the respondents to our 2022 online survey, 11% of festival visitors lived elther out of
state or more than 80 miles from Columbja. That would represent 264 guests. Assuring
people traveling would probably stay at least two nights (Friday and Saturday), that
would represent, conservatively, 528 overnight stays.

Total estimated overnight stays: 100 + 528 = 628

Have you contacted locel hotels?

Yes.

if yas, which ones?

As in previous years, our authors will be staying at the Broadway Hotel. We would also
like to partner with other local hotels to encourage out-of-town visitors to book rooms with

them. We would be happy to include participating hotels’ information on the website.

We have also arranged with the Tiger Hotel to use thelr ballroom to host some of our

larger events. We are also using the Katy Ballroom at the Broadw_ay Hotel for events all



‘day on Saturdéy.

What method will you use to rack ovemight stays?

As wae did last year, we will encourage all attendees to complete a brief and simple online
survey during (and after) the festival. Again, we would be happy to include a specific
guestion about hote! stays If that would be helpful.

We will also work with all hotels to try and gauge the extent to WhIGh VISItOI‘S coming in
that weekend are here for the festival, .

Will your event increase retall, food & beverage expendituras by out of market vrsﬂors and in increase
tourism overall?

Now that the festival takes place in the District and not on the Stephens College campus,
we believe so. We did not undertake any formal review or solicit specific feedback from
local businesses about the impact of the festival on their businesses in 2022, but
downtown seemed very busy with a great energy to it, on the Saturday of the festival in
particular.

.| Have you securad event sponsorships? (attach any sponsarship materiats)

As at the date of writing, we have secured the following sponsorships:

CoMo Magazine (in kind)
Daniel Boone Regional Library
Fretboard Coffee (in kind)

KBIA (in kind)

KOPN (in kind)

Mid-Missouri Assistance League
Missouri Cotton Exchange (in-kind)
MU College of Arts and Science
MU Honors College

MU Libraries

N.H. Scheppers (in kind)

Orr Street Studios (in kind)
Ragtag Cinema (in kind)
Serendipity Salon (in kind)
Shortwave Coffee {in kind)
Skylark Bookshop

Stephens College (in kind)

Tiger Hotel {in kind)

University of Missouri Press

This year has seen a renewed commitment from the Unbound board to assist in finding




new sponsors. We are in conversations with rhuliiple sponsors (both old and new) and
fully anticipate that this list will continue to grow. - :

A copy of the sponsorship “menu” options with this year's sponsorship packages is
attached to this application. As mentioned above, in an attempt to.secure wider
participation with local businesses, we will also be offering a “mini-sponsarship” package
| for $250.00 (a “Bookmark” supporter) which we hope more businesses will consider
affordable.

List any other important factors or issues about this event that you fes! we should know about.

In 2022 our aggregate audlence was significantly lower than we had hoped for. This was,
we think, principally due to the lingering effects and fears about COVID. (Indeed several
authors had to cancel their appearances due to last-minute diagnosss.) in April 2022
there was still a lot of residual concern about the pandemic, especlally among older
people, who make up a significant proportion of our target audience. Based on ‘
conversations with other festival organizers — both literary and other — it seems that this
‘has been the story almost everywhere: there was an overall decrease In attendance for
these kinds of events in 2022, as people were slow or cautious to return to pre-COVIDY
habits (especially exclusively inside events, like ours.)

We believe that we can expect better numbers in 2023, due to a growing confidence in
the effectiveness of vaccines, elc., the success of last year's event, the continued spread
of word-of-mouth exciteiment about the festival, programming specifically designed to
aftract new audiences, and the very encouraging number of first-time attendees (29.5%)
in-2022,

We have always been aware that our audience skews toward an older population. (456%
of respondents In this year's survey were over the age of 65.) We are seeking to address
this in '@ number of ways. Firstly, some of our programming choices for 2023 {e.g. panels
abaout Al, horror/monsters, and witches) have been made with the specific purpase of
attracting a younger and more diverse crowd. Secondly, we are also hoping to expand
the nature of the events we offer. For example, we are looking at the possibllity of
holding a “lit crawl” on the Saturday evening of the festival which will involve our festival
writers performing readings in informal bar settings at various venues in the District. This
will, we hope, be a way of infroducing the festival to a younger crowd. Thirdly, we hope
that our continued use of social media platforms which are mare popular among a
younger demographic {e.g., Instagram and Tik-Tok rather than Facebook) will help us
engage with a younger audience.

Finally, we'd like to reiterate one very encouraging data point from last year's online
survey: 29.5% of respondents were first-time attendees. We feel that indicates that the
festival stil has a huge potential for growth and, as outlined above, we are working hard
to achieve that goal.




TOTAL BUDGET EY 2023

City of Columbia — Convention & Visitors Bureau Tourism Development Fund

FESTIVALS & EVENTS (TDFE}
EVENT BUDGET-REVENUES

Round 1o the nearest dollar

ORGANIZATION NAME: COLUMBIA BOOK FESTIVAL, INC.

EVENT NAME: UNBCUND BOOK FESTIVAL 2023

1 2

‘ : 3

REVENUES CASH #IN-KIND TOTAL BUDGET

N ' ’ should net fo zero (COLUMN 1 +2)
1. Direct Support - Sponsorships, : $121,000 $36,650 157 850
Fundraising/Donations

{document in-kind*) _
2, Government Suppert™ {city, county, schools, efe.) | 10,000 10,000

A CVB

B. OCA 4,756 4,756

C. .
3. Program Fees: : _ 3,000 3,000
Admissions/Tickets
Sales of items 1,200 1,200
Other _ 1,000 1,000
4.0ther Misc. (be specific)
5.
6. i .
TOTAL REVENUE $140,958 $36,650 $177,606

R
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Hospitality'

N.H. Schappers, Cate}'er, Wine $2,500

Media (Radio, Magazine} KOPN, KBIA, CoMolag ' $25,000

Merchandise - MO Cotton Exchange $500

Venue Tiger, Orr St, Ragtag, Stephens $8,650
$

Convention & Visitors Burea

City of Columbla

Office of Culfural Affalrs

City of Columbia _ [ 34,756

EVENT BUDGET continued,-EXPENDITURES
© FESTIVALS & EVENTS (TDFE)

Rotnd to the nearzst dallar

ORGANZATION NAME: CCLUMBIA BOOK FESTIVAL, INC. -

EVENT NAME; UNBOUND BOOK FESTIVAL 2023

EXPENDITURES _ CASH CASH *IN-KIND
{itemizs items in excess of $100.00) Toutism Other shauld netto zero
Development
Funds _

1.Personnel

Artistic 72,256 _ - 72256

Technical

Administrative
~ Other
2. Equipment Rental _

| Walkie-Talkies ' 150 A 160
Venue Rental 3,500 8,650 12,150
3. Supplies & Materials
Merch 1,500 500 2,000
Sundry Supplies 600 800
Books for Authors and Moderators 3,500 3,500
| T-Shirts, Lanyards 2,750 2,750

4, Travel ,
Author Travel : 20,000 20,000
Author Accommodation 10,000 6,000 "~ 16,000
5. Promotion and Publicity
Advertising/Marketing

11




Local (in Boong County) ‘ 25,000 .25,000 '

QOutside Boone County : -0 0
Printing 5,500 5,500
Postage 200 200
8. Other (be specific)
Hospitality 2,500 5500 5,000
Photos, Signers, CPA 7,000 7,000
| Website, CoMoGives 1,200 1,200
Cars service, Misc Gifts, Fees 3,000 3,000
TOTAL EXPENDITURES | . 10,000 129,656 36,650 - 176308
TOTAL REVENUES {from page 10 10,000 130,956 © 36,850 177,806

*n-kind should net to zero

SIGNATURE/DISCLAIMER -

We, the undersigned, hereby certify that we have read and uncerstand the Tourism Davelopment Program
Policies and Procedures and that ail information included with our application Is true and correct. We do heraby
agree to submit all financial documentation regarding TOFE expenditures as required.

W% . t/&wfwié_

Applicanit Autiiorized Sigrgture Date

Print Name: ALEX GEORGE
Title: DIRECTOR
Email: mail@unboundbookfestival.com

Name of Primary Contact & Email; (if different than above):

Legal name of Organization: COLUMBIA BOOK FESTIVAL, INC.
Name of Organization President/or Chair of Board: LAURA HECK
Address: 608 WESTMOUNT AYENUE, COLUMBIA, MO 65203
Phone: (673) 239 3734

Email: mail@unboundbookfestival.com

Web Site: www.unboundbookfestival.com .
Federal ID Number (required); 47-2530900  Non-Profit X



UNBOUND

- BOOK FESTIVAL

Bestselling and award-winning authors and poets will comé to Coelumbls, Missoun, from
across the Unlted States to participate in this natienally recognlzed festival, which takes
placa Aprll 20th to 23rd, 2023, There will be stimulating and entertaining panel discussions
and other related events and parformancas.

Our keynote spaakers Ross Gay and Patrick Rosal will speak on Friday, April 21, at the
Missourl Thaater,

All svents are FREE TC THE PUBLIC, The Unbound Book Festival is a 501(c)(3) not-for-profit
organization, 2023 wlli be the festlval’s elghth yaar,

For more informatlon, visit unboundhookfestlval,com ar write to us at
mail@unboundbackfestival.com. Deadiine for all sponsorship decisions is March 1, 2023,

$15,000
Limlted to ong, Limlted to three, $35500
category exclusive category exclusive .
Name and loga prominently : .
displayed on all piinted and YES YES YES NO NC
online material,
Opportunity te Introduce YES
" various authors Inclucing Keynate YES YES NO NO
Every event at Every event at Selected Selected Selacted
Thanked from stage every venue every venue events events avents
Full back ad In program )
{circulation 3,000 plus onling nglze p'ZUQIL pl-;‘éjlfe G;:éteer E;ggg‘
with linked content)
Featured In racic campalgn : .
(not inciuding KEIA} YES YES NO NO NC
Tickets to Friday Author VIP
reception {valued at $50 each) 0 .8 4 2 2
Logo displayed and linked
from Unbound website YES YES YES YES YES
Booth In festival “hub” YES YES YES YES YES
Recognition in e-newsletters Always S‘?v?;ﬁfggis' &?Bﬂoﬁ!%&gﬁé Sometimes Sometimes
Logos an ads In COMO Maguazine YES YES YES YES YES
Logos on posters YES YES YES YES YES
Co-Event Sponsor on Facebooik YES NO NO NO NG
Custom Lighting of Logo YES NO NO NO NO
Name of company:
Signature: Date:




Venue

Big Ragtag

Broadway Katy Ballroom
Fretboard -

Little Ragtag

Missouri Theatre
“Orr Street Studios
Serendipity

Shortwave — 9% Street
Tiger Hote! Ballroom
Tiger Hotel — small room

UNBOUND BOOK FESTIVAL 2023

CONFIRMED VENUES

Capacity

138

140
50
65

1,100

140
80
73
250
60




FESTIVAL SURVEY DATA

Results from 300 survey respondents

HOW OLD ARE YOU?

18-24
3.1%

25-34

R 35-44

- . 12.3%

5%

45:54
12,3%

55.64
16:3%

FIRST-TIME ATTENDEE?

ATTENDEES BY GEOGRAPHIC LOCATION

Columbia Area
Mid-Missouri
Kansas City Metro
St. Louis Metro
More than 90 Minutes Away

.50

100 150 200 250
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FESTIVAL SURVEY DATA

Results from 300 survey respondents

HOW MANY EVENTS WILL YOU/HAVE YOU ATTENDED?

B 18-24 ‘. w 2435 & 3544 B 45.54 ® 5564
: W A5+

1 Bvent 2-3 Events 4.5 Events 6 or More



SOCIAL MEDIA DATA
TOP 4 HIGHEST-REACHING POSTS OF THE FESTIVAL WEEKEND

Galporng] Bk Epstiel ecat palrou Yo, o Unbouny Boak fratlval e
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Wi HVE o b 60 00 5940 e Missourt Thaftet kirvght Rae dur sel 20t kepmods with Viet Thank s fimsl werkehop tpthon Mr Yiris St b Srdding A vAHAVIRAD Pliong i Unkag RNGY 14 hisgice
Hgwyonk SourS8evy milh Liurd flatk
tuiltnad viesok, Alguibl Sbunsficto u, e TrRides . 1 cpenear kL ota-panysny Sared RG], U worle divd st 3% ech wildewiy 44 Gounvert 24
WAL HUR - AR i a0 IR ADH A, Jek Bl ARDVL F5arRe madless Taf SuIRo DRV, Yih
DN i . 1 asis = Soutinsey 5 ik Ky, kb RE GO S Wi ok Yy amigivon, wel

Boke egsons insights, s reislirilnens bulbrng RS o liesh ot bhe warld nf}m e
850 anablee F o warld o5 magiral el mandane, Fon o e A0E-hated warld 1 (e dhmiques
o maly s g res teal geownded g peadens slgha sear

THE
BISFLALE

Reach: 1,266 Reach: 1,231
Total Engagements: 44 Total Engagements: 51

e o

33 reactions {including on shares) 43 reactions (including on shares)

06 comments 03 comments
05 sharss 05 shares




SOCIAL MEDIA DATA
TOP 4 HIGHEST-REACHING POSTS OF THE FESTIVAL WEEKEND

Vatspiend Boole Festheal is i Cobymbla. Migsouth

Pebhens i Imtagram G- Agad 33 0t 1LGANE- Bubagrom - &
AutRars ory Seging RE0k BF Shdiladv Coifee O M Streall Grob 6 biaok hom Shdotk stwgd thi
sWrzat and 50 moal your Lavaiits athars: There i afso Unibaund metdtr avalable ¢ Shortwava It
L TN

w2,

Reach: 1,133
Total Engagements: 45

42 reactions (including an shares)

01 comments
02 shares

Unount Beok Festival
Fubksts e bickrgram @ et B M. lartagesn o

vEverzone can be Wl ovnarts) and (el ingfc own stery® 00 Thit Unbamad weekand asd Woid
Bowh G0y, Molakd shari 1d vi b cntatisg dur owit zinest

RS eeing Ao ha) Y 5

e

Reach: 1,031
Total Engagements: 25

24 reactions (including on shares)
00 comments
01 shares




SOCIAL MEDIA DATA

FACEBOOK PAGE REACH

Agril 21-24, 2022

6,877 ACCOUNTS
Highest reaching day was
Saturday, reaching 3,618 accounts

An estimated number of accounts who saw any
content from the Unbound Book Festival Page or
about the Page, including posts, storles, ads,
social information from people who interact with
your Page and more,

-DURING THE FESTIVAL:

» 376 visits to the Unbound Facebook page
449 visits to the Unbound Instagram profile

FACEBOOK AUDIENCE

Facebook Page likes €

3140

Age & gender &

]
0% mowmes lEBEE 55 %
“18-34 258-24 35-44 45-%4 25-64

B women B Men
9% s

20%

INSTAGRAM PAGE REACH

Aoril 21-24, 2022

1,085 ACCOUNTS
Highest reaching day was
Friday, reaching 605 accounts

The number of unigue accounts that saw any of
your posts or storles ot feast once.

" » 15 new Facebook page likes
e 55 new Instagram followers

Instagram followsrs €

1,316

Age & genter O

18-24 25-34 3544, 45-54 53564 g5+

B women B Man
g 75%



WE BSlTE DATA
Results from April 21-24, 2022

2,400 TOTAL UNIQUE VISITORS COMPLETING 7,900 PAGEVIEWS

* PERCENTAGE OF VISITS BY DEVICE
MOBILE

DESKTOP
TABLET § | ‘\
0% 25% . 50% 75%

TOP WEBSITE PAGES DURING THE FESTIVAL WEEKEND

Agr 226, LD » 729 OF 53 Pagaviaws $1E0% wek

e

EXRptily Hipaa AXHMI"E'.‘OZE FRppvigiadlonce Beanh ord Sately Faieplindralien MiinW&T!W Fadw
34 “a%2 o] 1ad 184§
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