
2015 Ad Effectiveness Results 

 

Campaign Awareness: 26%      

 

Campaign ROI: $76 

 

Households Reached: 1,700,000 

 

Incremental Trips Generated: 39,800 

 

Incremental Spending Generated: $18.4 

million 

 

Incremental Room Nights: 105,000 

 

Average Party Spend: $463 


