
Office of Sustainability 
Outreach and Education

Media



Columbia Climate Action and Adaptation Plan Dashboard Editorial Calendar 

Goals: 
• Update residents on climate initiatives and 
progress on CAAP.

• Keep content on the Dashboard fresh and 
relevant and connect climate initiatives to other 
community plans, projects, or current events. 

• Broaden the reach of Columbia’s sustainability 
education.

• Keep key metrics on the Dashboard updated and 
communicate new data and progress towards Plan 
goals and targets.

• Increase the number of Dashboard site visitor 
and newsletter subscribers.



Social Media Contact
• FaceBook

• Instagram

• Twitter (X)

• LinkedIn (professional)
• Media Software Hootsuite

Newsletter
• Monthly Newsletter
• Follows  Editorial Calendar
• 50% open rate  
• 1,200 subscribers monthly



By the Numbers Facebook



Media Radio 

• Weekly ads
• Current topics
• Seasonal topics
• Follows Editorial Calendar 



Future Media
KBIA: Radio
• 104 weather sponsorships Morning Edition and All Things Considered
• 50 discretionary ads
• 50 spots on 90.5
• 104 Sat/Sun ad
• 2 long-form
• Clickable ad on KBIA.ORG

Music News Sponsorship / KBXR
• Mon - Wed- Fri
• :30 and :10 Billboard
• Columbia (Metro)
• 52 Weeks

Programmatic Audio - Spotify / Pandora / other
• :30 Audio and Companion Banner Ads
• Podcast Everywhere

• Content Targeting, Non-Music
• Adults 18+
• Columbia (Metro)
• 12 months

Connected TV Youtube / HULU
• :15 or :30 SEC
• Geographically Targeted

• City ZIP codes
• Audience Targeted

• Eco Friendly, Sustainability, Green Living
• 12 months

Social Media Ads
• Regular monthly ads on

• Facebook
• Instagram
• Twitter

Marketing Materials / Handouts
• Pins
• Coasters/Art contest
• Banners
• Magnets
• Stickers

http://kbia.org/

